


 



 



 

 
 
 
 
 
 
 
 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Closed captions

Transcripts

Face-to-face traditional classroom uses

Online classroom uses 

Institutional uses



 

 

 

 

 

 

 

To what extent are institutions implementing captioning? Is this done 
proactively? Reactively?  

What are the solutions being used to implement captioning across an 
institution? Are institutional captioning solutions centralized or decentralized? 

What are the institutional motivations for implementing captioning?  



 

 

 

 

 

 

 

Who are the institutional stakeholders involved in the implementation of 
captioning initiatives? 

What are current institutional budgets for captioning? How are these budgets 
decided and where do they reside within the institution? 



 

 

 

What are the barriers that prevent the effective implementation of captioning? 



 

  
 

What guidelines exist for the creation and posting of videos? 
 



 

 

 
Responses Frequency 

 
To what extent do institutions understand their legal obligations to close 
caption videos? 
 



 

Responses Frequency Percentage 

To what extent are institutions implementing captioning?  
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Responses Percentage 

 

 



 

 

 
What are the institutional motivations for implementing captioning?  
 

 



 

Responses Frequency Percentage 



 

 
Is closed captioning done proactively? Reactively? Is the implementation of 
closed captions centralized or systematic?  
 



 

Responses Frequency Percentage 

 
What quality assurance measures are used in the creation of closed captions?  
 

 



 

 

 



 

 

 

Responses Frequency Percentage 

 

 



 

Responses Frequency Percentage 

Who are the institutional stakeholders involved in the implementation of 
captioning initiatives? 
 

 



 

 



 

 



 

 
What are current institutional budgets for captioning? How are these budgets 
decided and where do they reside within the institution?
 

 
Responses Frequency Percentage 

 



 

Responses Frequency 

What are the barriers that prevent the effective implementation of captioning? 
 



 

 
Responses Frequency Percentage 

 
 
Sample Comments 
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Conclusion: Takeaways, Opportunities, and Future Directions 
 

Takeaway  



 

Takeaway  

Takeaway  

Future Research Directions for the Implementation of and Solutions for Closed Captioning in 
U.S. Institutions of Higher Education 

 

 

 



 

 

 

 
 
 
 

 
 

 
 

 
 

 

Recruitment 
 



 

Respondents

Responses Frequency 



 

Total Enrollment Frequency Percentage 

Number of Online Courses Frequency Percentage 

Online Enrollment Frequency Percentage 



 

 

Statistical Analyses 



 

Group Initial groupings Groupings for analysis 



 

 
 
 
 
 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

    

    

    

    

    

    



 

 

 

 

 

 

 

 

     

     

     

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 



 

 
 
 
 
 
 

WITH WHICH OF THE FOLLOWING REGIONAL ACCREDITING AGENCIES IS YOUR INSTITUTION 
AFFILIATED? 

WHICH OF THE FOLLOWING BEST DESCRIBES YOUR INSTITUTION?  

WHICH OF THE FOLLOWING BEST DESCRIBES YOUR INSTITUTION?  



 

 
 
 
 

ARE YOU PART OF A LARGER CAMPUS SYSTEM? 

HOW MANY STUDENTS ARE ENROLLED AT YOUR INSTITUTION? 

APPROXIMATELY HOW MANY ONLINE COURSES ARE BEING OFFERED AT YOUR INSTITUTION 
IN THE CURRENT ACADEMIC YEAR? 

DOES YOUR INSTITUTION OFFER MASSIVE OPEN ONLINE COURSES (MOOCS)? 



 

HOW MANY STUDENTS ARE ENROLLED IN FULLY ONLINE COURSES AT YOUR INSTITUTION? 
 

APPROXIMATELY HOW MANY FULL-TIME FACULTY DO YOU HAVE ON YOUR CAMPUS? 
 

 
APPROXIMATELY HOW MANY PART-TIME FACULTY DO YOU HAVE ON YOUR CAMPUS? 



 

HOW CONFIDENT ARE YOU THAT YOU UNDERSTAND WHAT IT MEANS FOR YOUR 
INSTITUTION TO BE IN COMPLIANCE WITH FEDERAL AND STATE ACCESSIBILITY LAWS 
REGARDING CLOSED CAPTIONING? 

WHICH BEST DESCRIBES YOUR UNDERSTANDING OF WHAT IT MEANS FOR YOUR INSTITUTION 
TO BE IN COMPLIANCE WITH FEDERAL AND STATE ACCESSIBILITY LAWS 
REGARDING CLOSED CAPTIONING? 

TO WHAT EXTENT DO YOU BELIEVE YOUR INSTITUTION IS MEETING CLOSED CAPTIONING 
REQUIREMENTS? 



 

AT YOUR INSTITUTION, HAVE CRITERIA BEEN ARTICULATED FOR DETERMINING WHAT 
CONSTITUTES EFFECTIVE CLOSED CAPTIONING? 

HOW ARE THESE CRITERIA COMMUNICATED TO POTENTIAL VIDEO CREATORS? 

AT YOUR INSTITUTION, IS CLOSED CAPTIONING EVER CREATED FOR ANY VIDEOS? 

WHEN CLOSED CAPTIONING FOR VIDEOS IS CREATED, WHO AT YOUR INSTITUTION IS 
RESPONSIBLE FOR ENSURING THAT THE CLOSED CAPTIONS ARE EFFECTIVE (I.E., HIGH 
QUALITY, ACCURATE, ACCESSIBLE)?  



 

HOW DO YOU PRIORITIZE VIDEOS FOR CLOSED CAPTIONING?  

IS THE APPROACH (INCLUDING PROCESS, STAFF, CRITERIA) THAT IS USED TO CREATE CLOSED 
CAPTIONING FOR A VIDEO THE SAME REGARDLESS OF WHETHER THE VIDEO IS PRODUCED 
FOR FACE-TO-FACE TRADITIONAL CLASSROOM COURSE PURPOSES, ONLINE COURSE 
PURPOSES, OR INSTITUTIONAL PURPOSES? 

WHEN YOU THINK ABOUT IMPLEMENTATION OF CLOSED CAPTIONING ACROSS YOUR ENTIRE 
INSTITUTION, TO WHAT EXTENT IS IT SYSTEMATIC? 



 

REGARDING CLOSED CAPTIONING AT YOUR INSTITUTION, PLEASE CHECK ALL THAT APPLY. 

IN GENERAL, WHICH OF THE FOLLOWING BEST CHARACTERIZES YOUR INSTITUTION'S 
UNDERLYING APPROACH TO CLOSED CAPTIONING? 

WHEN YOUR INSTITUTION DOES CREATE CLOSED CAPTIONING FOR VIDEOS, WHAT ARE THE 
REASONS WHY?  



 

 

WHEN YOUR INSTITUTION DOES NOT CREATE CLOSED CAPTIONING FOR VIDEOS, WHAT ARE 
THE REASONS WHY CLOSED CAPTIONING IS NOT CREATED?  

AT YOUR INSTITUTION, WHICH OF THE FOLLOWING ARE INVOLVED IN DECIDING WHETHER 
OR NOT TO CREATE CLOSED CAPTIONING FOR VIDEOS FOR FACE-TO-FACE TRADITIONAL 
CLASSROOM USES?  



 

 
 
 

DO ANY FORMAL INSTITUTIONAL GUIDELINES EXIST TO INFORM THE CLOSED CAPTIONING OF 
VIDEOS THAT ARE CREATED AT YOUR INSTITUTION FOR FACE-TO-FACE TRADITIONAL 
CLASSROOM USES (FOR EXAMPLE, FOR VIDEO LECTURES, LAB DEMOS, OR VOICE-OVER 
POWERPOINT PRESENTATIONS)? 

ARE THESE CLOSED CAPTIONING GUIDELINES SYSTEMATICALLY COMMUNICATED TO 
POTENTIAL CREATORS OF VIDEOS FOR FACE-TO-FACE TRADITIONAL CLASSROOM USES (FOR 
EXAMPLE, FOR VIDEO LECTURES, LAB DEMOS, OR VOICE-OVER POWERPOINT 
PRESENTATIONS)?  

AT YOUR INSTITUTION, WHEN VIDEOS ARE CREATED FOR FACE-TO-FACE TRADITIONAL 
CLASSROOM USES (FOR EXAMPLE, FOR VIDEO LECTURES, LAB DEMOS, OR VOICE-OVER 
POWERPOINT PRESENTATIONS), FOR HOW MANY VIDEOS IS CLOSED CAPTIONING CREATED? 



 

 
 
 
 
 
 
 
 
 
 
 
 

AT YOUR INSTITUTION, WHICH OF THE FOLLOWING ARE INVOLVED IN DECIDING WHICH 
CLOSED CAPTIONING SOLUTION TO USE FOR VIDEOS FOR FACE-TO-FACE TRADITIONAL 
CLASSROOM USES?  

WHEN CLOSED CAPTIONING IS CREATED FOR VIDEOS FOR FACE-TO-FACE TRADITIONAL 
CLASSROOM USES, WHO CREATES THE CLOSED CAPTIONS?  



 

 
 
 
 
 
 
 
 
 

AT YOUR INSTITUTION, WHICH OF THE FOLLOWING ARE INVOLVED IN DECIDING WHETHER 
OR NOT TO CREATE CLOSED CAPTIONING FOR VIDEOS FOR ONLINE COURSE USES?  

DO ANY FORMAL INSTITUTIONAL GUIDELINES EXIST TO INFORM THE CLOSED CAPTIONING OF 
VIDEOS THAT ARE CREATED FOR YOUR INSTITUTION FOR ONLINE COURSE USES? 

ARE THESE CLOSED CAPTIONING GUIDELINES SYSTEMATICALLY COMMUNICATED TO 
POTENTIAL CREATORS OF VIDEOS FOR ONLINE COURSE USES?  



 

AT YOUR INSTITUTION, WHEN VIDEOS ARE CREATED FOR ONLINE COURSE USES, FOR HOW 
MANY VIDEOS IS CLOSED CAPTIONING CREATED? 

AT YOUR INSTITUTION, WHICH OF THE FOLLOWING ARE INVOLVED IN DECIDING WHICH 
CLOSED CAPTIONING SOLUTION TO USE FOR VIDEOS FOR ONLINE COURSE USES?   

WHEN CLOSED CAPTIONING IS CREATED FOR VIDEOS FOR ONLINE COURSE USES, WHO 
CREATES THE CLOSED CAPTIONS?  



 

 
 
 
 

AT YOUR INSTITUTION, WHICH OF THE FOLLOWING ARE INVOLVED IN DECIDING WHETHER 
OR NOT TO CREATE CLOSED CAPTIONING FOR VIDEOS FOR INSTITUTIONAL PURPOSES (FOR 
EXAMPLE, FOR MARKETING OR ALUMNI OUTREACH)?  

DO ANY FORMAL INSTITUTIONAL GUIDELINES EXIST TO INFORM THE CLOSED CAPTIONING OF 
VIDEOS THAT ARE CREATED YOUR INSTITUTION FOR INSTITUTIONAL PURPOSES (FOR 
EXAMPLE, FOR MARKETING OR ALUMNI OUTREACH)? 

ARE THESE CLOSED CAPTIONING GUIDELINES SYSTEMATICALLY COMMUNICATED TO 
POTENTIAL CREATORS OF VIDEOS FOR INSTITUTIONAL PURPOSES (FOR EXAMPLE, FOR 
MARKETING OR ALUMNI OUTREACH)?  



 

AT YOUR INSTITUTION, WHEN VIDEOS ARE CREATED FOR INSTITUTIONAL PURPOSES (FOR 
EXAMPLE, FOR MARKETING OR ALUMNI OUTREACH), FOR HOW MANY VIDEOS IS CLOSED 
CAPTIONING CREATED? 

AT YOUR INSTITUTION, WHICH OF THE FOLLOWING ARE INVOLVED IN DECIDING WHICH 
CLOSED CAPTIONING SOLUTION TO USE FOR VIDEOS FOR INSTITUTIONAL PURPOSES?  

WHEN CLOSED CAPTIONING IS CREATED FOR VIDEOS FOR INSTITUTIONAL PURPOSES, WHO 
CREATES THE CLOSED CAPTIONS?  



 

DOES YOUR INSTITUTION MONITOR CLOSED CAPTIONING COMPLIANCE? 

IS THE CREATION OF CLOSED CAPTIONS FOR VIDEOS AT YOUR INSTITUTION PART OF A 
CAMPUS-WIDE INITIATIVE?  

WHICH OF THE FOLLOWING FACTORS INFORM THE SIZE OF THE BUDGET FOR 
CLOSED CAPTIONING AT YOUR INSTITUTION?  

 
IN YOUR INSTITUTION, WHERE IS THE BUDGET FOR CLOSED CAPTIONING HOUSED? 



 

WHAT IS YOUR INSTITUTION'S BUDGET FOR CLOSED CAPTIONING? 

DO ANY INSTITUTIONAL GUIDELINES EXIST TO INFORM THE CREATION OF VIDEOS THAT WILL 
BE USED AT YOUR INSTITUTION? 

a) FOR FACE-TO-FACE TRADITIONAL CLASSROOM USES OR EDUCATIONAL PURPOSES 

(FOR EXAMPLE, FOR VIDEO LECTURES, LAB DEMOS, OR VOICE-OVER POWERPOINT 

PRESENTATIONS) 

b) FOR ONLINE COURSE USES OR EDUCATIONAL PURPOSES (FOR EXAMPLE, FOR VIDEO 

LECTURES, LAB DEMOS, OR VOICE-OVER POWERPOINT PRESENTATIONS) 

c) FOR INSTITUTIONAL PURPOSES (FOR EXAMPLE, FOR MARKETING OR ALUMNI 

OUTREACH) 



 

DOES YOUR INSTITUTION TRACK OR INVENTORY IN SOME WAY THE VIDEOS THAT ARE 
CREATED AT YOUR INSTITUTION? 
 

a) FOR FACE-TO-FACE TRADITIONAL CLASSROOM USES (FOR EXAMPLE, FOR VIDEO 

LECTURES, LAB DEMOS, OR VOICE-OVER POWERPOINT PRESENTATIONS) 

b) FOR ONLINE COURSE USES (FOR EXAMPLE, FOR VIDEO LECTURES, LAB DEMOS, OR 

VOICE-OVER POWERPOINT PRESENTATIONS) 

c) FOR INSTITUTIONAL PURPOSES (FOR EXAMPLE, FOR MARKETING OR ALUMNI 

OUTREACH) 

WHO AT YOUR INSTITUTION IS PERMITTED TO POST VIDEOS FOR THE PUBLIC ON YOUR 
UNIVERSITY OR COLLEGE WEBSITE (FOR EXAMPLE, FOR MARKETING OR ALUMNI OUTREACH 
PURPOSES)?  



 

A TRANSCRIPT IS A TEXT DOCUMENT THAT REPRESENTS THE ENTIRE SPOKEN AUDIO OF A 
VIDEO OR AUDIO FILE.  A TRANSCRIPT IS A SEPARATE DOCUMENT THAT CAN BE READ OR 
PRINTED. FOR HOW MANY VIDEOS ARE TRANSCRIPTS CREATED AT YOUR INSTITUTION? 
 

a) FOR FACE-TO-FACE TRADITIONAL CLASSROOM USES (FOR EXAMPLE, FOR VIDEO 

LECTURES, LAB DEMOS, OR VOICE-OVER POWERPOINT PRESENTATIONS) 

b) FOR ONLINE COURSE USES (FOR EXAMPLE, FOR VIDEO LECTURES, LAB DEMOS, OR 

VOICE-OVER POWERPOINT PRESENTATIONS) 

c) FOR INSTITUTIONAL PURPOSES (FOR EXAMPLE, FOR MARKETING OR ALUMNI 

OUTREACH) 



 

 
 
About the Research Unit at Oregon State Ecampus 
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